
 

 

BUS 905 & 910 Management Concepts and Applications I & II 
An in-depth examination of the principles of management. The course will focus on how 
managers plan, implement, and coordinate and control strategies designed to achieve 
organizational goals. Topics such as motivation, leadership and communications will be 
included.Prerequisite for BUS910: BUS 905 

BUS 915 Managerial Economics 
This course focuses on the principles of microeconomics and, more importantly, their application 
to management decision making. Topics will include pricing decisions, production theory, cost 
analysis, risk analysis, and market structure analysis. 
Prerequisites: BUS 905, BUS 910, BUS 930 

BUS 920 & 925 Marketing Management I & II 
An overview of marketing management with an emphasis on the management of functional areas 
of marketing, including product development, pricing, promotion, and distribution channels. 
These topics are considered in the context of developing an effective marketing program within 
the framework of the social, economic and political/legal environments. Marketing II will 
include the preparation of a marketing plan. The class will be divided into teams, and each team 
will prepare and present a marketing plan. 
Prerequisite: BUS 910 

BUS 930 Applied Macroeconomics 
This course focuses on the principles of macroeconomics and, more importantly, their 
application to management decision making. Topics will include macroeconomic policy issues, 
business cycle analysis, forecasting, and structural changes in the U.S. economy. 
Prerequisite: BUS 905, BUS 910 

BUS 935 & 936 Accounting I & II 
An introduction to basic accounting theory and principles for recording, summarizing and 
reporting financial data. Course study emphasizes the analysis of business transactions and the 
understanding and preparation of financial statements. The objective is to understand the uses of 
accounting for managerial decision making, and to provide the foundation for the financial 
management courses. 
Prerequisite for BUS 935: BUS910 
Prerequisite for BUS 936: BUS 935 

BUS 941 Statistical Analysis for Business 
Introduction to the concepts, theories and methods of statistical problem solving in business. 
Topics include frequency distributions, descriptive statistics, elementary probability and 
sampling theory, probability distributions, elementary hypothesis testing, analysis of variance, 



correlation, and regression. 
Prerequisite: BUS 910 

BUS 942 Operations Management 
An introduction to concepts, principles and practices of effective creation and distribution of 
goods and services. The focus of the course is on quantitative techniques for problem solving and 
decision making in a variety of strategic and tactical areas of operations management, including 
total quality management, forecasting, product design, process design and capacity planning, 
location planning, supply chain management, inventory control, and project management. 
Prerequisite: BUS 941 

BUS 945 & 950 Financial Management I & II 
An introduction to the concepts and techniques of financial management, including elementary 
security valuation, time value of money, risk analysis, capital budgeting, capital structure and 
cost of capital, financial planning and forecasting, and financial statement analysis. 
Prerequisites: BUS 910 and BUS 936 

BUS 952 Managing Information Systems 
This course is designed to acquaint the student with the how and why of managing computer-
based information systems. The goal is to enable a manager to serve as liaison between a 
corporation’s technological staff and its less technologically oriented functional staff. To that 
end, the course introduces and analyzes the nature of the various information systems being used 
in organizations today and the managerial level they support. Time is also spent on the ethical 
and legal implications of information gathering and dissemination. The course also serves as an 
introduction to e-commerce and other commercial uses of Internet technology. Included in this 
discussion are the various e-commerce business models that have thus far emerged and an 
analysis of their efficacy. A critical element of this course is the ability to use spreadsheet and 
database software to solve typical business-related problems. 
Prerequisite: BUS 910 

BUS 955 International Aspects of Business 
This course expands on international business topics introduced in previous courses and 
introduces some new ones. As with most international business courses, topics include the 
international environment (economic, political/legal, socio-cultural, etc.) and the international 
aspects of the various functional areas (marketing, finance, human resource management, etc.) of 
business. 
Prerequisite: BUS 910 

SYN 318 Business, Government and Society 
This course engages a variety of disciplines in a holistic approach to examine business 
sustainability in terms of the “triple bottom line”:  financial sustainability; environmental 
sustainability; and all aspects of social sustainability, in particular, ethical decision making as 
integral to corporate social responsibility as it pertains to all stakeholders.  In examining these 
issues, students consider: the synergistic relationship between a business and its various 
stakeholders; global issues of economic inequality; governmental regulation; and, devices used 
by businesses to affect governmental regulation, including lobbying, Political Action 



Committees and industry self-regulation, and technological advancements and their increasing 
social ramifications.  Forms of Deontological and Teleological Ethics, and Normative Ethical 
reasoning are examined and applied to business case studies.  The specific disciplines integrated 
into this course are management theory and corporate governance (Business), ethics 
(Philosophy), regulation (Law and Political Science), Environmental Studies and Information 
Technology.  

The course will allow students to integrate and reflect upon their learning to date.  They will use 
various methods of inquiry and analysis to examine and critically analyze the complex agenda of 
internal and external pressures faced by businesses and understand that business management 
extends past what is learned in core business courses. Prerequisite: BUS 910 

BUS 965 Integrative Capstone (Strategies and Policies) 
This course integrates and synthesizes material from the previous courses and provides the 
opportunity for a more formal writing exercise (in keeping with Albright’s “Writing Across the 
Curriculum” program). The objective of this course is to give the student the opportunity to 
analyze realistic business problems and then formulate and present solutions. This will be 
accomplished through the preparation of a business plan. 
Prerequisite: Successful completion of all BUS courses. 

 


